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Cyberplex Reports Fourth Quarter and 2009 Results
A year of accomplishments — record revenue and EBITDA

TORONTO, ON - (Marketwire —March 24, 2010) - Cyberplex Inc. (TSX: CX) a leader in advertising solutions,
on-line customer acquisition strategies, and technology development, today announced its financial results
for the fiscal year-ended and fourth quarter-ended December 31, 2009. Total revenue for the year was
$110.4 million, an increase of 93% over the $57.3 million reported for 2008, with net income of $7.1 million
in 2009 versus $5.8 million in 2008. Total revenue for the fourth quarter was $24.3 million, with gross profit
totaling $6.8 million resulting in a gross margin of 28% and net income of $1.3 million.

Fourth Quarter Operational Highlights

° Recognized as "Best Company of the Year" by The Canadian New Media Awards (CNMAs)

° Expanded international client base, with international revenue accounting for over 27% of total
revenue in the quarter

° Awarded contracts for integrated online strategy, development of web properties and

performance marketing services with leading brand advertisers, including Jaguar Canada;
Agency of Record for Quest, a leader in the tele-personals industry; Knightsbridge, a leader in
career and placement services; and Grand and Toy
° Geoffrey Rotstein, Cyberplex CEO, selected to hold a seat on the advisory board of the Brand
Protection Group, a newly formed organization with a mandate to promote and ensure
enforcement of performance marketing guidelines for advertisers seeking to participate in the
industry
"During the fourth quarter of 2009, we continued to strengthen our position in the performance marketing
industry by delivering excellent results for our advertisers and attracting some of the most effective and
targeted traffic sources for performance-based campaigns. Our commitment to quality was heightened in the
quarter, as was our focus on effecting positive change for the industry, which we believe will benefit the
Company and the future of the performance marketing industry as a whole" said Geoffrey Rotstein,
President and Chief Executive Officer. "Throughout the quarter the Company made significant investments
in technology and in its depth of operations. These investments led to the launch of our next generation CPA
marketing platform, with features and capabilities beyond anything that we had been able to offer to our
advertisers and publishers in the past."

During the quarter, CX Digital Media, the performance marketing division of Cyberplex, also focused
aggressively on repositioning itself to work with top tier clients. As with any new growth industry, the
transition from early adopters to more mainstream advertisers, and the resulting changes that are required,
is a leap made by the industry leaders. In order to address some of the hurdles identified by big brand
advertisers to adopt or increasing their participation in this progressive on line advertising model, we
increased our focus on the quality of campaign leads and improved brand protection solutions. Overall,
feedback from current and prospective advertisers and throughout the industry has been extremely positive.

Results for the Year Ended December 31, 2009

° The Company generated record revenue of $110.4 million, an increase of 93% compared to
$57.3 million generated in 2008
° Earnings before amortization, interest, foreign exchange, stock compensation charges and

income taxes for 2009 were $11.7 million compared to $4.9 million in 2008

Earnings per share of $0.11 with adjusted earnings per share at $0.19

Closed a $17.2 million public financing by way of a bought deal of common shares in June 2009
° Enhanced social media targeting capabilities, an important strategic initiative, with the launch of

PokerFace - a Facebook casual gaming application



° Received several industry awards and accolades, including recognition from The Branham
Group as one of the "Top 20 Movers and Shakers" and by Deloitte in their "Technology Fast
50™" as well as, by the "Canadian New Media Awards"

"We are very proud of our numerous accomplishments in 2009 and strongly believe that we have
established a solid foundation for continued success" said Geoffrey Rotstein. "Our industry continues to
adapt, as do the needs of our clients, particularly as companies recognize the necessity of a strong online
presence in order to compete in today’s market. The difficult economic environment during 2009 left many
companies seeking more impactful ways to use their marketing budgets; this resulted in a growing interest in
our performance-based advertising model. During this same period, we were able to solidify our role as a
leading player in the performance marketing sector, while continuing to invest in our technology and
operations to capitalize on new opportunities."

Conference Call Details

In conjunction with the release, Cyberplex will host a conference call on Wednesday, March 24, 2010 at 4:30
p.m. EST to discuss the financial results. To access the call, please dial 1-888-892-3255. Please call five
minutes prior to the call. A replay of the conference call will be available as of 12:00 a.m. the same day, until
midnight April 7, 2010. To access the replay dial 1-800-937-6305 followed by the pass code 261613.

About Cyberplex

Cyberplex Inc. (www.cyberplex.com) is a leader in providing advertising solutions, online customer
acquisition strategies and technology development. The Company, through its subsidiaries, leverages its
proprietary affiliate network, robust advertising relationships and experience, along with technology design,
development and solutions specialists to develop and implement web-based programs and solutions that
have a proven record in delivering results.

With over 16 years of experience serving Fortune 1000 clients including FTD, Vista Print, Sony Canada,
IAC, Atlantic Lottery Corporation, Vista Print, Aecon, Ontario Power Generation, Scotia Bank and the Royal
Bank of Canada, Cyberplex is frequently the firm of choice for business leaders looking for effective and
reliable online solutions. Cyberplex serves clients across Canada and the US and is headquartered in
Toronto, Canada.

Forward-Looking Statements

This news release may contain forward-looking statements that are based on management’s current
expectations and are subject to known and unknown uncertainties and risks, which could cause actual
results to differ materially from those contemplated or implied by such forward-looking statements.
Cyberplex is under no obligation to update any forward-looking statements contained herein should material
facts change due to new information, future events or otherwise.
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